
Ivy Route How To:  Single Copy Sales Development Tracking 
 
Overview 
 
This document is going to show how to implement La Opinion style Sales Tracking in the Ivy Route system. 
 
The basic idea is to use the Single Copy Publication Pricing Levels to identify specific accounts to include in the 
custom La Opinion Sales Development Tracking report on the La Opinion option of the Publishers menu. 
 
Setting Up The Publication Ids 
 
Make sure you have the necessary Pricing Level defined on the Publication Information screen. 
 
Go to Enter menu -> Publications option 
 

 
 
You will see up to the first 7 pricing levels listed on the screen.  To work with Pricing Levels press F9 to bring up 
the Pricing Levels screen. 
 



 
 
You will need a pricing level in here for each type of account you want to track ie: BESTWAY, RITEAID, CVS, etc 
… 
 
NOTE: Pricing level descriptions can be up to 10 characters long and may contain only letters or numbers but 
NOT spaces, slashes, dashes, etc… 
 
Setting Up The Locations 
 
Once you have entered the necessary pricing levels you can then go to the Single Copy Information screen and 
make sure each account has the correct pricing level on the Location Week screen. 
 

 
 
Note the above example has SAVON instead of REGULAR in the Pricing Level field.  This will cause it to be 
included in the Sales Development Tracking report in the SAVON group. 
 



Running The Report 
 
Once you have each location correctly set you are able to run the report. 
 
Go to the Publishers menu -> La Opinion submenu -> Sales Development Tracking option. 
 
Usually all you will have to set is the Week Of … everything else is remembered between uses. 
 
Make sure and verify the Territory is set correctly. 
 

 
 


